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manager’s dilemma
...and what to do

about it

Tips from the trenches to
help you deal wih the
increasing complexity of
public procurement

by Davi
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Developing awinning
procurement card program

According to the author, purchas -
ing or procurement cards are an
innovative solution to the chal-
lenges of doing more with less and
being accountable. Check out how
to choose the right banking part-
ner and card solution that may
help you and your organization.

by Wendy Hall

municipal matters

Exercising care mixed with some scepticism when interviewing
prospective consulting firms is a good rule of thumb, because of
course these professional firms will show themselves in the best
possible light whether entirely accurate or not. Here’s how to look
a little deeper.

by Steve Bauld and Kevin McGuinness
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Battling for transparency
legal notes
Access to Information legislation is having an effect on suppliers
and the bid process
by Priscilla Platt and Paul Lalonde

Plain drafting is tricky business
checkpoint 1
Using plain language in drafting contract documents is not as
easy as it sounds.
by Paul Emanuelli
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